2011 WFM Rules & Regulations
I. Importance of the Rules & Regulations
The success of our farmers market is determined by the quality of our offerings and the integrity with which we treat our customers.  This document will serve to ensure the market’s success by providing specific rules and regulations by which all vendors will be strictly governed.
II. Schedule of Operation

1. The Saturday Market will commence no later than mid-April or whenever three vendors have given the Board one weeks notice of readiness, whichever comes first.  
2. The Saturday Market shall operate through the last Saturday in December or later providing a minimum of two vendors will attend.  Saturday Market hours of operation are from 9:00am until 1:00pm.  

3. A vendor will earn 1 unit of market participation for each Saturday they attend the market.  

III. Membership and Fees
1. Vendors must complete each of the following steps in the specified order before they are allowed to sell at the WFM:

a. Submit a completed membership application, a signed copy of the Rules & Regulation, and the annual membership/tent fee.  A copy of all necessary licenses and inspections applicable to the vendor’s offerings must also be submitted prior to selling.

b.  Receive WFM Board approval (the Board may deny approval at its discretion), and

c. Successfully pass the Farm Inspection (if applicable).
2. The application acceptance process begins January 2nd.

3. Two types of WFM memberships are available:

a. The Full Membership will cost $50 for the 2011 and will come with one voting right.  Up to three spaces are allowed with Board approval.  An additional Tent Fee of $20.00 will be collected with the membership fee to cover upkeep, setup and tear down of tents provided.  Both fees are non-refundable.
b. Co-Op Unit Membership allows a group of vendors to operate under one application and occupy the same space.  They will be classified as either a Farm Unit or a Specialty Consumable Unit. The fee is $50 for 2011 plus the additional Tent Fee of $20.00.  Both fees are non-refundable.  Limit one space.  Each vendor receives a voting right with a maximum number of two voting rights per Co-Op Unit.
4. The Weekly Booth Rental Fees are as follows:
a. Full Membership:  $5 per space

b. Co-Op Membership: $5 per space, limit one space

IV. Eligible Sellers
The WFM Articles of Incorporation state:

The goal of the corporation is to operate a farmers market in the Waxhaw area to serve the dual purposes of providing 1) a direct retail outlet for local farmers and producers thereby promoting local agriculture, and 2) an alternative buying arrangement for consumers where high quality fresh products and certain value-added specialty consumables are available at reasonable prices in an atmosphere conducive to the exchange of information and ideas between the original producer and the consumer.
Given this objective, the following rules will govern all vendors.

1. Vendors must be the original producer of all items sold.  Reselling items without specific Board approval is strictly prohibited and will result in termination.  See next bullet.

2. In 2011, realizing that there is a need for certain high demand items not produced by our vendors, the Board decided to allow the reselling of a limited list of items.  The list is determined by the Board and may be changed by the Board at any time.  Any approved vendor may resell items on this list providing the following conditions are met:
a. All resold items must be produced within a 100 mile radius of the WFM as measured by Mapquest.com .
b. All resold items must be clearly identified with a standard sign that is issues by the market.  The sign must be posted at all times.
3. Vendors may also seek Board approval for the resale of a very limited amount of accessories. 

4. Farm inspections will be conducted throughout the season to ensure the authenticity and amount of a vendor’s products.  April, June, and August inspections can be expected.
5. Farm inspections will also be utilized at any time if the Board feels it is necessary to do so.

6. Vendors must agree to a three day advanced notice to schedule the inspection.

7. Farm inspections will be conducted by the Cooperative Extension and/or a two or more Board members or their appointees.

8. Vendors found violating any of the reselling rules will no longer be allowed to sell and will be required to leave our Market.  No warnings or second chance will be given.

9. The decision of the Board is final.

10. Prices should be posted as soon as possible for all items on display.

11. Vendors may utilize a “sales associate” to take their place on a limited basis in the event they can not be present at our market.  The sales associate must be knowledgeable with the growing/production practices of the items offered for sale.  The original producer must attend our market the majority of the time; i.e., greater than 50%.  The desire to send a substitute must first be approved by the Board.
12. Products should be sold at fair market value.  Supermarket prices should be used as a reference point keeping in mind that fresh locally grown produce is typically of much higher quality.

13. Vendors will be classified as either a Farm Unit or a Specialty Unit.  See below for additional product rules that apply.

14. All food vendors (produce, meats, dairy, eggs, baked goods, canned goods, etc.) are subject to North Carolina Department of Agriculture (NCDA) and all other applicable local, state, and federal regulations.  It is the vendors’ responsibility to comply.  Vendors must have a copy of their inspection/certification on file with the market manager as well as with them at the market.  All meats, dairy, eggs, etc. must be cooled in accordance with current guidance.
15. In 2011 and beyond, all food vendors may be required to attend GAP training offered by the Cooperative Extension.  A Food Safety Plan is strongly suggested.
V. Farm Units

Farm Units may sell essentially any product grown on the farm providing it conforms to all federal, state, and local laws.  Products permitted for sale by Farm Units include, but are not limited to, the following:

a. Vegetables grown by the seller from seed, sets, and seedlings

b. Any fruits, nuts, or berries grown by the seller from trees bushes, or vines on the seller’s farm

c. Any plants grown by the seller from seed, seedlings, transplants, or cuttings

d. Bulbs propagated by the seller

e. Eggs produced by the seller’s poultry

f. Honey produced by the seller’s bees or if the seller assisted in the production of the honey
g. Fresh cut or dried flowers grown by the seller

h. Compost produced and bagged by the seller

i. Fish or meat from animals raised on the seller’s farm

j. Farm crafts which are value added farm products; i.e., raw materials are produced by the farmer and then transformed into a product.  Examples include honey, milled grains, wool or cheese from the farmer’s animals, …
VI. Specialty Units

Specialty Units items include, but are not limited to, the following:

a. Baked Goods
i. Baked goods must be fresh (not frozen) and prepared from scratch, rather than commercial mixes, frozen dough or pre-packaged fillings.
ii. Items must be wrapped or covered if warm and labeled with the seller’s name and phone number.  It is recommended that the ingredient also be listed on the label.
b. Pickles, Preserve, Relishes

i. Pickles, preserves, jams, jellies, relishes, etc. must be made by the seller.  They must be labeled with the seller’s name and phone number.  It is recommended that the ingredients also be listed on the label.

ii. Prohibited items include “low acid” canned goods such as corn, beans, peas, etc. and no canned tomato products.

c. Ready To Eat

i. The Board must approve all prepared food vendors.  In general, food must be freshly prepared, not convenience type packaging such as commercial salad mixes, slaw, frozen fries, etc.
d. Farm Crafts

i. No general crafts -- only farm crafts are allowed as determined by the Board.
ii. This includes crafts that are farm related and made by the farmer but the farmer did not produce the raw materials used to make the craft.

iii. Examples include wood workings from wood not grown by the farmer, soaps from materials not produced by the farmer, … 

VII. Vendor Space and Allotment

Vendor booth accommodations will be governed by the following rules:

a. Vendors who participated a full 16 Saturdays in the prior year have the right to use the same space(s) they used in the prior year providing they exist.

b. Priority of selection of the remaining tent space will be based on weeks of participation in the prior year.  If the weeks of participation are equal then a “first come--first served” basis will be used. 

c. Vendors are allowed a maximum of two spaces per membership fee.
d. If a vendor’s market participation falls below 50% in a four week period they may be asked to forfeit their tent space (uncontrollable circumstances such as family illness are certainly an exception). 
e. All vendors are required to notify the Market Manager a minimum of 24 hours in advance if they are unable to participate in the Saturday market.  

f. Vendors will be allowed to use a limited area around the front and back (and side if available) of their booth for displays providing no isles are blocked.
g. Vendor signs must be adequately secured to ensure stability during high winds.  Under no circumstances can a vendor’s sign or display unfairly block the customer visibility of another vendor--this will be the determination of the market manager.
h. It is suggested that 60% of the market spaces are reserved for Farm Units and 40% for Specialty Units.  
i. In the event that the available tent space has been exceeded vendors may be asked to supply their own tent providing the tent is white, does not exceed 10’x10’, and receives Market Manager approval.  Vendor provided tents need to be removed on a daily basis at the close of the market.

VIII. Rules of Conduct

The WFM is an organization of cooperation and mutual support for all vendors.  Inappropriate or selfish vendor conduct will spoil the market experience for both the customer and the remaining vendors.

a. Vendors must conduct themselves in a courteous and respectful manner in dealing with customers and other vendors.

b. No “hawking” of products or distraction of customers from another vendor’s booth.  If a vendor wants to discuss their product they must wait until the customer has left other vendors’ areas and has visited their booth.  No shouting across tables will be tolerated.  Snagging of customers as they walk by your booth en route to another destination is unacceptable.

c. Disparagement of another vendor or vendors will not be tolerated for any reason.

d. Vendors are responsible for removing their own trash, polluted water, etc. from the market premises.  Food vendors whose goods are likely to be consumed on the premises must provide a trash can for their customers’ use.  Clean-up of the surrounding area is also the responsibility of the vendor whose sales created the trash.

e. Aesthetics and appearance count.  Trash and damaged produce must be in containers at all times.  

f. Vendors must move their vehicle once it is unloaded if it is blocking another vendor from unloading (same for loading and departing).  
g. No smoking is allowed in sales area or any where near the tents. The smell of smoke must not be detected in the sales area.
IX. Other

1. Booth space:

a. The Board may assign (donate) available booth space to a non profit organization for fund raising purposes.  That booth shall not require membership and must display a sign with the organization’s name.  The availability of such a booth shall be on a “first come—first served” basis except if the booth space demand is high then donated space may limited.

b. The Market Manager may purchase and resell locally available items for promotional and fundraising purposes.  Only high demand items that are not current being brought to the market by any other vendor would be considered.  All profits are to benefit the WFM.

2. Miscellaneous

a. Only seeing-eye or handicap dogs (service dogs) are permitted in the sales area.  Other dogs should not be allowed under the tent and/or selling area.
Acknowledgement

I, ________________________________________, have read the WFM Rules & Regulations, 


    Printed Named 
and hereby agree to be governed by these Rules & Regulations subject to membership termination if I am found to be in violation.  I understand that non conformance with any of the fore mentioned Rules & Regulations will lead to an immediate membership termination from participation in the WFM. Market fees will not be refunded and my space will be reissued.  Evidence of non-conformance can be presented to the Board by any market participant, officer, market manager, or WFM Board member.

____________________________________________
____________________
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